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Style guides are crucial to produce

relevant content with the right tone; 

we need to create detailed style guides

using multiple examples and updating

the style guide as often as necessary;

languages are living bodies, they

evolve, and the companies brand voice

evolves as well. Do you need some very

detailed examples of how style guides

look in different languages? What

about if “I” give you the style guide in

72 languages? 

 Thank you Facebook Globalization

team for making this document

publicly available worldwide. 
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Remember to involve all your stakeholders
Get their sign-off

Update your style guide. It's not a static document. Update as often as necessary
Facebook style guides here

@yolocalizo

https://www.facebook.com/translations/style_guides
https://www.facebook.com/translations/style_guides

